
Nurturing lifelong learners with global competence, strong 
character, and Islamic values to lead with impact.

1. Partnering with parents in their role as the primary and lifelong educators 
2. Empowering teachers as role models who inspire learning and character.

Vision

Mission

Islamic
International School
High School

Discover and Join Us 
www.kreativaglobal.sch.id

kreativaglobal.sch.id @kreativaglobal 0851 8666 4140 Jl. Soekarno-Hatta No. 668, Bandung



Meet Our Founder and Board 

Mr. Yorga Permana, PhD
Board of Trustees
London School of Economics (LSE) Graduate

Mr. Syauqi Robbani, MPA
Founder of Kreativa Global School

Harvard University Graduate

Syauqi Robbani, MPA 
Syauqi pursued his studies at Harvard University and began his career in corporate  and investment 
banking, where he developed strong analytical and leadership foundations. He later established and 
managed several businesses in healthcare, education, and consumer industries. As CEO of CNA 
Investment and Founder of Kreativa Global School, Syauqi brings strategic vision and global 
perspective, connecting international standards with strong Indonesian and Islamic values to build 
educational institutions that inspire purpose and excellence.

Muhammad Yorga Permana, Ph.D 
Muhammad Yorga Permana, Ph.D is a lecturer at the School of Business and Management, Institut 
Teknologi Bandung (SBM ITB), and a PhD graduate of the London School of Economics and Political 
Science (LSE) funded by the Indonesia Endowment Fund for Education (LPDP) scholarship. His expertise 
spans innovation, human capital management, the future of work, and organization studies. Beyond 
academia, he serves as Expert Staff at the Ministry of Manpower and Assistant Director for Student 
Affairs at ITB. Passionate about education and human development, Yorga supports Kreativa Global 
School in fostering curiosity, collaboration, and character-driven education to nurture Indonesian 
talents with global competencies for an ever-evolving world of work. 

An Education Initiative by CNA Investment 

Kreativa Global School is a mission-driven education initiative under CNA Investment, an investment 
firm based in West Java with a focus on healthcare, education, food & consumer, and infrastructure 
sectors. CNA currently operates four hospitals and clinics, eight schools, and several other growing 
businesses.

CNA Investment’s diverse portfolio from healthcare to education reflects its commitment to advancing 
human development across West Java. Kreativa Global School serves as its flagship education 
initiative, contributing directly to several United Nations Sustainable Development (SDGs):

A Part of CNA Group Operated by

Akademi
Insan Mulia

Affiliated with



Kreativa Global High School (SMA)
Curriculum Pathway

7 Moslem Characters 
of Kreativa Learners

Academic 
Excellence 

Global Citizen
Mindset 

Personal
Branding 

Focus on 3 Clusters of Character Development:  
Faith and Values, Personal Development, and Social Impact 

• Achieves high standards in national & international assessments 
• Excels in STEM literacy and global narrative 
• Ready for top universities in Indonesia and abroad 

• Demonstrates leadership, communication, and growth mindset 
• Applies critical inquiry and creativity to real-world problems 
• Confidence in collaboration in global narratives 

Students Key Learning Objectives 

7 Moslem Characters of Kreativa Learners 

• Recognizes personal strengths and purpose 
• Creates innovative solutions through STEM and Capstone projects 
• Builds a digital portfolio and personal statement 

At Kreativa, faith is the foundation of knowledge — guiding learners to 
think critically, explore creation, and remain steadfast in tauhid.

Students embody integrity and adab — honesty, kindness, responsibility, and 
courage. They learn that true leadership begins with good manners and consistency 
between words and deeds.

Learners practice self-control and perseverance — mastering themselves before 
mastering the world. They strive for ihsan(excellence) in study, behavior, and 
relationships.

Curiosity drives growth and innovation. Kreativa learners ask, explore, and 
innovate through STEM and inquiry, seeing learning as a lifelong act of worship.

Active body can improve learning process and productivity. A strong body 
supports a strong mind. Learners stay active and balanced through movement, 
sports, and gratitude for health.

Productivity requires focus and organization. In an age of digital overload, 
learners plan, prioritize, and stay accountable — building habits of order, 
responsibility, and focus.

Learners grow by giving and serving others. They help others and serve the 
community —living the Prophet’s teaching: The best of people are those most 
beneficial to others.So
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High School (SMA)
Secondary 4 (Grade 10)

Junior College 1-2 (Grade 11-12)

Secondary (SMP)
Secondary 1-3 (Grade 7-9)

Subject-based, Structured Curriculum

Cambridge + IGCSE Preparation

Kurikulum Nasional Integration

SAT + IELTS Preparation

Inquiry-based + Capstone Project

Foundation for Academic Rigor Pathway to Global Universities

Problem Solving + Collaboration Leadership + Global Communication
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Our Curriculum Framework

Our Curriculum Pathway

Credits
Core Subject Secondary 4

English as a Second Language
Mathematics
Biology
Chemistry
Physics
Bahasa Indonesia
SAT
IELTS

6
6
6
6
6
4
-
-

4
4
4
4
4
4
2
2

4
4
4
4
4
4
3
3

Total Core Subject Credits
34 28 30

71% 56% 58%

Junior College 1 Junior College 2

Credits
Supporting Subject

Islamic & Qur’anic Studies
Global Perspectives
History and Civics
Physical Education
Art
Introduction to Business & Management

Total Supporting Subject Credits

4
-
2
2
2
-
10

4
-
2
2
2
-
10

Secondary 4
4
2
2
2
2
2
14

29% 20% 19%

Credits
Elective Subject Secondary 4

TOTAL CREDITS

0
0%
48

12
24%
50

12
23%
52

Total Elective Subject Credits 
(Applied Science, Business and Management, Leadership and 
Social Science)

Junior College 1 Junior College 2

Junior College 1 Junior College 2



Our Elective Subjects

Elective Subject: Category 2 – Business and Management
Elective SubjectSemester

Introduction to Budgeting and Financial Management
Operations and Business Process Management
Performance Leadership
Entrepreneurship and Innovation in the Private and Social Sectors
Microeconomics for Modern Society
Financial Accounting for Beginners
Behavioral Economics
Financial Literacy and Personal Investing
Start-up Incubator Project
Design Thinking and Product Innovation
Marketing and Consumer Psychology
Business Analytics and Data-Driven Decisions
Introduction to Global Trade and Development
Global Macroeconomics and Policy
Social Entrepreneurship and Innovation
Principles of Business and Strategic Management
Innovation Economics and Future Markets
Business Ethics and Corporate Responsibility
Digital Entrepreneurship and E-Commerce Strategy
Introduction to Islamic Economics and Halal Industry
Project Management and Agile Leadership
Hospitality and Service Operations

2
2
2
2
2
4
2
2
2
2
4
2
2
2
2
4
2
2
2
2
2
2

Credits

1  Semesterst

2  Semesternd

Elective Subject: Category 3 – Leadership and Social Science
Elective SubjectSemester

Strategy, Structure, and Leadership in Public Service Organizations
Getting Things Done: Management in a Development Context
Introduction to Negotiation Analysis
Global Issues and UN Diplomacy (MUN)
Emotional Influences on Decision Making: Bias and Benefit
Leadership and Personal Branding
Philanthropy and Public Problem- Solving
Creative Writing and Journalism
Introduction to Psychology
Art, Design, and Identity
Psychology for Learning and Well-being
Film, Media, and Society
Sociology and Culture in Modern Society
Creative Writing and Storytelling for Change
Media Literacy and Digital Society
Psychology of Leadership and Influence
International Relations and Global Diplomacy
Cultural Studies: Identity, Gender and Power
Islamic Civilization History 

1  Semesterst

2  Semesternd

Credits
4
2
2
2
2
2
2
2
2
2
2
2
2
4
2
4
2
2
2

Elective SubjectSemester
Scientific Thinking and Research Method
The Science and Implications of Generative AI
Earth and Environmental Science
Applied Biology: Human Systems and Health
Physics of Everyday Life
Chemistry in Medicine and Materials
Introduction to Engineering and Design Principles
Introduction to Applied Statistics and Data Visualization
Biotechnology and Society
Advanced Data Science and Predictive Analytics
Mathematics for Economics and Decision Making
Scientific Research and Academic Writing
Sustainable Energy Systems
Global Health and Epidemiology

2
2
2
2
2
2
2
2
2
2
2
4
2
2

Credits

1  Semesterst

2  Semesternd

Elective Subject: Category 1 - Applied Science



Our Student Life

Global Exchange & 
Community Service

Cultural exchange and service 
projects that build empathy, 
teamwork, and global awareness.

Faith & Leadership
Expedition

Outdoor, reflective experiences that 
build faith, resilience, and teamwork.

Career & University Readiness Modules

Guidance and mentoring to prepare for global university 
admissions, including IELTS, SAT, portfolio, and personal 
statement coaching.

Students research, design, and present real-world 
solutions — integrating science, creativity, and 
leadership.

Kreativa Capstone Exhibition & 
Innovation Symposium 

Internship & Industry 
Exposure
Real-world learning through 
professional placements with partner 
companies and organizations.

Our Clubs & Competitions

Kreativa
Innovation Lab

• Research Club
• STEM Olympiad Club
• Robotic Society

Global Languages
and Culture Society

• English Mastery
• Quranic
• Global Language Society

Young Entrepreneurs
Club
• Young CEO Mentorship 

Program

• Finance & Investment Club

Organization

• Student Council
• Scout
• Red Cross Youth

Creative Arts and
Performance Ensemble
• Choir
• Music
• Theatre Club
• Art Exhibitions
• Broadcasting

Debate and Model
United Nations (MUN)
Club 


